
How to Brainstorm Dozens of Product Ideas 
 
One of the keys to building a profitable infoproduct business is to create a 
sales funnel full of offers. That way, you always have another product to sell 
to new prospects, as well as offers to promote to your existing customers. 
 
This process requires two steps: 
 

1. Coming up with potential product ideas. 
2. Researching these ideas to ensure they’re profitable. 

 
You can’t even get to the second step if you’re stuck on the first step. And 
that’s why over the next couple pages we’re going to focus on how to come 
up with all the potential product ideas you need. Take a look… 
 
Browse Infoproduct Marketplaces 
 
With this method, you come up with product ideas at the same time as you 
research them. The idea here is to enter your keywords into marketplaces 
such as Udemy, Amazon and ClickBank to see what’s selling in your niche. 
 
Take note: look at tables of contents and sales letters, as each 
chapter/section may provide you with a product idea. For example, maybe a 
dieting book includes a chapter (or even just a subsection within a chapter) 
on the topic of high intensity interval training. That’s a product idea for you 
right there, as you can create report or video on this topic. 
 
Next… 
 
Read Product Reviews 
 
While you’re still in the marketplaces (like Amazon), take time to read the 
product reviews on popular products. Many times, the audience will share 
ideas of what they would have liked to have seen inside a product, and each 
of these ideas can then become a potential product idea for you. 
 
Check Out Your Competitors’ Content 



 
Not only should you see what your competitors are selling on their websites, 
but you’ll also want to check what they’re writing about on their blogs, in 
their newsletters, and on their social media pages. Don’t forget to also check 
out their videos (especially on YouTube) as well as their webinars. 
 
Use Keyword Tools 
 
Still another way to generate product ideas is by using keyword tools like 
WordRecon.com or WordTracker.com. Simply enter in your broad keywords 
(like “weight loss” or “gardening”), and the tool will return a list of related 
phrases your market is typing into search engines. 
 
For example, if you’re searching for online marketing, you might discover 
that people are looking for “tips for picking a niche” – that’s a potential 
product idea for you. 
 
Check Your Existing Content 
 
If you’ve been working in your niche for a while, then you already have 
content on your blog, in your newsletter archives, on social media and 
perhaps elsewhere. It’s time to check your traffic logs, shares and other 
activity to see what’s popular.  
 
For example, if you have an article with ten tips on your blog, you could 
expand each of those ten tips to create a new report. 
 
Another idea: think about how you can combine multiple popular pieces of 
content to create something new. For example, if your traffic generation 
articles about Facebook advertising, Facebook groups, and creating 
Facebook pages are all really popular, that may give you an idea to create a 
definitive guide to generating traffic on Facebook (both free and paid). 
 
See What Your Market is Asking 
 
You can start by checking your own inbox to see what sort of questions 
people ask you in your niche. If you have a community (such as a forum or 



blog), take note of what questions come up repeatedly in your audience. The 
answers to these questions may give you ideas for products. 
 
For example, if people on your dieting blog keep asking you the best way to 
shake off those last stubborn 10 pounds, that may give you an idea for 
creating a product just for people who are almost to their weight-loss goal, 
but having troubles crossing the finish line. 
 
Another way to find out what interests your market is to visit question and 
answer sites such as Quroa.com, Yahoo! Answers, or even JustAnswer.com. 
Every niche question you see on these sites may potentially give you an idea 
for a product. 
 
For example, you may see a gardener asking a question such as, “What is 
the best way to get rid of tomato worms?” This simple question can give you 
multiple product ideas, including: 
 

• A report on how to get rid of tomato worms. 
• A video designed to help people identify common garden pests 

and how to get rid of them. 
• A “recipe book” full of organic gardening sprays that gardeners 

can use to get rid of various pests. 
 
Point is, don’t limit yourself to just the exact idea you see in the question. 
Do some brainstorming off the original question, and you’re bound to come 
up with some additional great ideas! 
 
Now the next tip… 
 
Ask Your Market 
 
Another way to come up with potential product ideas is to simply ask your 
market.  This doesn’t have to be a formal survey (though it can be, if that’s 
what you’d like to do). Instead, you can just post on your blog, on your 
social media pages, and even in your newsletter asking people what they 
want. 
 



The key here is to ask open-ended questions (no multiple choice) in order to 
get as many ideas as possible. 
 
E.G.,  
 

• “What is your biggest challenge [in the niche]?” 
• What [niche] topic would you like to learn more about? 

 
 
Now a few parting thoughts… 
 
Conclusion 
 
If you walk through all these steps, you should be able to come up with 
dozens of potential product ideas. As an added bonus, you can use these 
same methods to brainstorm up ideas for content to write about in your 
newsletter! In both cases, be sure to research your product ideas to ensure 
your audience wants them. 
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